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Amendments to the Claims : 

Thi s listing of claims replaces all prior versions and listings of claims in the applicat ion: 

Listing of Clai ms: 

1 . (Currently amended) A computer-implemented method for deteRwrn-ng calculating 
a djusted preference information, comprising: 

staring preference In formation storing, for a plurality of consumers, pr eference 
informatio n r elated to d ifferent at tributes of a type of prod uct, the stored preference information 
^at^te-annat^^ for an individual consumer includin g numerical y aluesjiat 

are refl ective of the individual consumer's preference for different at^ 
attributes of the typ e of product, and the plurality of consum ers including .^JlL^nsume^ 
second cons umer, an d other consumers; 

dividing the plurality of consumer s into multiple different sub-groups that indud^J^ 
t han all of the plurali t y of consumers; 

based on the preference information stored for the first consumer, generating a firsj seLof 
trad e-off questions for th e first consumer that solicit answers from the first consumer re&mjjng 
choices between different attribu te levels for attribu tes of the t ype of product: 

providing t he first set of trade-off questions relating to the attribute to [[a]] the first 
consumer; 

predicting the first consumer's answers to the first set of trade-off que st io n s ; i 
receiving answers to the first set of trade-off questions from the first consumer; 
detewmnng^ 
ftssaeiated-witli4^ 

vivMating4h^ra(:ie^>ff q u es & HHHWwe rs- bas e d deterrnined -ftrefcre^^ 

eefHsumer-rand 
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selecting, from amon g the multiple sub-groups of consumers, a fi rst sub -groupj)f 
c^umers as a match fo r t ire first consumer, the selection of the first sub-group of con sumers 
being based on preference information for the first user and preferenc e in formation for 
co nstituent members of the first sub-group of consumers; 

for at leas t one attribut e leve l of a particular attribute of the type of PTOdurt^ i^laJjjQg 
an average value of the first sub-group's preference for the at least one attrib ute level base d on 
the stored values that are reflective of the first sub - group's constituent members' preferencegjor 
the at least one attribu te level; 

based on the first consumer's recei ved answers to the first set of trade-off question s and 
the p redicted answers to the first set of trade-off questions for the first consumer, detcnriirnng_a 
fi rst adjustment factor for use in adjusting the stored value that is ref lective L of thefirst 
consumers pre ference for the at least one attribute level; 

adjusting th e stored value that is reflective of the first consumer 's preference ,foryie_at 
least one attribute level as a function o f the determined first adjustment factgrji^ 
vnlufi of the first s ub-group's preference for the a t .least one attribute leve l: 

based on the pre f erence information stored for the second consumer, generating a second 
set nf trade-o ff questions for the second consumer that solicit answers from t he second conjjum^ 
r^aarHinff rhnines between di fferent attribute levels for attributes of the type of product; 
providing the second set of trade-off questions to the second consumer: 
predicting the second consumer's answers to the second set of trade-o IT questions ; 
receivi ng answers to the second set of trade-off questions fro m the ...s^ondcmisiMcc 
selecting, from among the multi pl e sub-groups of consumers, a seco nd sub-group of 
co nsumers as a match for the second consumer, the selection of the seco nd sub-group of 
consumers being based on preference information for the second u s er and pre ference information 
for co nstituent member s of th e secon d s ub-group of consume rs; 
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for the at least one attribute level, calculating an average value of the second sub-group's 
p reference for the at least one attribute level based on the stored values that are reflect ive of the 
second sub-group's constituent members 7 preferences for the at least one attribute lev el; 

based on the second consumer'sxeceived answers to the second set of trade-off questions 
and the predicted answer s t o the second set of trade-off questions for the second consumer, 
determining a second adjustment factor for use in adjusting the stored valu e th at is reflective of 
the second consumer's preference fo r t he at least one attribute level wherein a- d e gr ee to wh ieh 
tke-trade- off qu e stion a ns wers ba s ed - det e rmin e d p re ferenc e information as s ociat e d wi th-the 



the second adjustment factor is di fferent than a 




ttse d determin e d - pr e f e r e nce information associat e d w ith^-seeeftd-eewsui ner is mix ed 
alie n of a second plurality o f eaftstroersr the first adjustment facto r; and 
adjusting the stored value that is reflective of the second consum er' s preference for the at 
least one attribute level as a function of the determined second adjustment factor and the average- 
value of the second sub-group's preference for the at least one attribute level. 

2. (Currently amended) A method according to Claim 1 , wherein the preference 
information «sseekried^4t^^ and t h e pr e fer e nce H^^atofHassoc iate^ wi th-fee 
plu rality of o t her consumer s com prise for the plurality of consumers includes normalized part 
worth values. 

3. (Currently amended) A method according to Claim 2 9 wherein the preference 

pl urality of o t h e r cons imers-eemprise for the plurality of consumers includes currency- 
normalized part worth values. 



4. (Currently amended) A method according to Claim 1 , further eeroprismgr wherein 
selecting the first sub-group of consumers includes selecting the plwalky first sub-group of 
consumers frem-a-gre up of past con s um e r s based on attribute levels identified as unacceptable 
by eaeh-«e*«iH**eF^^ c onstituent members of the first sub-group of consumers. 
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5. (Currently amended) A method according to Claim 4, wherein the seieeted-p kmriity 
of-eensumers are membeFs^ti^e- gr o up of p ast consum ers wh o constituent membe rs of the first 
sub-group of consumers identified similar attribute levels as unacceptable. 



*r wherein 



-with 

st stored for constituent members of the first sub-group of 



6. (Currently amended) A method according to Claim 1 , 
selecting the first sub-group of consumers includes selecting the p lurality ot -eens 
grou p of past eenstmeFs first sub-group of consumers based on part worth values e 

consumers. 




7. (Currently amended) A method according to Claim 6, wherein the selecte d plural ity 
o f consumefs^Fe^rombeFS- of th e gn?u p-e£f*st-eem umore who constituent m embers of the firs t 
sub-group of consumers are associated with similar preference i n formation. 

8. (Canceled) 

9. (Currently amended) A method according to Claim [[8,]] L wherein deteHninifig 
eoftsumor subgroups-^etHprisesr dividing the plurality of consumers into sub-groups includ es 
assigning past consumers to subgrmtps s ub-groups based on attribute levels that the past 
consumers indicated as unacceptable. 



10. (Currently amended) A method according to Claim [[8,]] i wherein d* 
eeftstH^eF-***^^ dividing the plurality of con s umers into sub-groups in cludes 

assigning past consumers to sub groups sub-groups based on part worth values associated with 
the past consumers. 



11-12. (Canceled) 
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1 3. (Original) A method according to Claim 1 , further comprising: determining an offer 
to sell a product based on the mixed preference information. 

14. (Original) A method according to Claim 13, further comprising: 
providing the offer to the consumer. 

15. (Currently amended) A method according to Claim 1, wherein the first plurality sut> 
group of consumers is identical to the second pteahty sub-group of consumers. 

16. (Currently amended) A method according to Claim 1 , wherein the first plwalky sul> 
group of consumers does not include any consumers belonging to the second p4wa4i4y ^vgroup 
of consumers. 

17. (Currently amended) A method according to Claim 1, wherein one or more of the 
constituent members of th e first plu r ali ty sub-group of consumers are members of the second 
plurality sub- group of consumers. 

18. (Canceled) 

19. (Original) A method according to Claim 1 , wherein the plurality of consumers 
comprises a predetermined number of past consumers for whom preference information is 
stored. 

20. (Original) A method according to Claim 19, wherein the predetermined number of 
past consumers are determined based on a time at which preference information associated with 
each of the predetermined number of consumers was collected. 



21. (Original) A method according to Claim 1 , wherein the plurali ty of consumers 
comprises all past consumers for whom preference information was collected during a particular 
time period. 
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22. (Currently amended) A computer-implemented method for tetmmmg calculating 
adjusted preference information, comprising: 

s ^ e! :fflg..^ Fe 4ei. e n C e informative storing, for a plurality of consumers, preference 
inform ation related to di fferent attributes of a type of product, the stored preference information 
relating-to-an- attribute of a-^fodroH for an individual consumer in cluding numerical values that 
are reflective of the i ndividual consumer's preference for different attribute le vels for the 
attributes of the ty pe of product and the plurality of consumers including a particular consumer 
and other consumers; 

dividing the plurality of consumers into multiple different sub-groups th at in clude les s 
than all of the plurality of consum ers; 

based on the pr eference information stored for the particular consumer, gen eratinKiLset 
of trad e-off questions for the particular consumer that solicit answers from the particular 
consumer regard in g choices bet we en different attribute levels fo r attributes of the type of 
product; 

providing the set of trade-off questions r el ati ng 4e^he~a ttr i bute to [[a] J the particular 
consumer; 

predicting the particular consumer's an s wers to the set of trade -off questions; 
receiving answers to the set of trade-o ff questions from the parti cular consumer; 

asseeteted-witb4he-€6TOume^ 

vati4arin^he prefix fr o m the answe rs UHlw^mie^ff 

efuestiensr-an4 

eensime*^as64Hi>fH^ s t e p r 

selecting, from among the multiple sub-groups of consumers, a part ic ular sub-grou p of 
consumers as a m atch for the p articular consumer, the selection of the particular su b-grouejzf 
consumers being bas ed on preference information for the particular user and preferenc e 
Info rmation for constituent members of the particular sub-group of con sumers; 
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for at least one attribute level of a particular attribute of the type o f product , calculating 
an averag e value of the particular sub-group's preference for the at least one attribute level based 
on the stored values that are reflective of the particular sub-group's constituent members' 
preferences for the at least one attribute level; 

based on the particular consumer's received answers to the set of trade - off question s and 
the predicted answers to the set of trade-off questions for the particu lar consumer, determining 
an adjustment factor for use in adjusting the stored value that is reflective of the parti cular 
consumer's preference for the at least one attribute level; and 

adj usting the stored value that is reflective of the particular consumer's p r eference for the 
at least one attribute level as a function of the determined adjustment factor and the avera ge 
value of the particular sub-group's preference for the at least one attrib ute level, 

23-26. (Canceled) 

27. (Currently amended) A method according to Claim 22, ferfeerHse mpri si n g~ wherei n 
selecting the particular sub-group of consumers includes selecting the pterality particular sub- 
group of consumers from a group of consumers based on attribute levels indicated as 
unacceptable by e ach co n s um e r of the group of past constituent members of the particular sub- 
group of cons u m ers . 

28. (Currently amended) A method according to Claim 27, wherein the seJeeted 
plurality constit uent members of the particular sub-group of consumers are-mambeFS-efthe 



29. (Currently amended) A method according to Claim 22, further c om prising: wherein 
selecting the particular sub- g roup of consumers includes selecting the plural ity partieul apub: 



reeBS**mefs-whe identified similar attribute levels as unacceptable. 




consumers. 
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30. (Currently amended) A method according to Claim 29, wherein the s e l ecte d 
plwaJky constituent me mbers of the particular sub-group of consumers are memb ere-eftte 
grm^of-pet& H:onsuiii ers--wj^e are associated with similar part worth values. 



31 . (Currently amended) A computer-implemented method te-pradttee fcpalculating 
adjusted consumer preference information, comprising: 

receiving, for a plurality of consumers, preference information related to diffe rent 
attributes of a product, the received preference information for an indication consumer including 
numerical values that are reflective of the individual consumer's prefer ence for diffe rent attrib ute 
levels for the attributes of the type of product and the plurality of consumers i ncludi ng a 
particular consumer and other consumers; 

currency-normalizing t he received preference information for the plurality of consumers; 

storing the currency-normalized preference information for [[a]] the plurality of 
co n s um e rs, th e pre.fe fe»ee4ttfe rr n at i.o n r el ating to an attribute o f a product -? c<^umers; 

dividing the p luralit y of consumers into multiple different sub-gro ups that include less 
than all of the plurality of consumers ; 

b ased on the currency-normalized preference information stored for th ej)articular 
consumer, generating a set of trade-off questions for the particular consume r that solici Lanswers 
from the particular consumer regarding choices between different attribute kyejsj^ 
the type of product; 

providing t he set of trade-off questions rel ating to the attribu te to [[a]] the particular 
consumer; 

predicting the pa r ticular consumer's answers to t he set of trade-off q uestions; 
receiving answers to the set of trade-off questions from the particular consumer; 
dete^mftgrbased-e n - th o r e ceived t ra de-efi^wstie n answer s , con s uni ei'-i^refefenee 
information-^ 

d etermin e d-e efram^p ^ 
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bas 

J.MUI it It vj 

s electing, from among the multiple sub-groups of consumers, a -par tic ular sub-gro up of 
c onsumers as a ma t ch for the particular consumer, t h e selection of the particular sub-group of 
co nsumers bein g bas ed on currency-normalized preference information for the particular user 
and currency- normalized p r eference information for constituent members of the particular sub- 
group of consumers; 

for at least one att ribute level of a particular attribute o f the type of product, calcu lating 
an avera ge value of th e particular sub-group's currency-normalized preference for the at [east 
one attribute level based on the stored currency-normalized values t ha t are reflecti ve of the 
particular sub-group's constituent members 1 currencv-normaiized preferences for th e at leasi one 
attribute level; 

bas ed on the particular consumer's received answers to t he set of trade-off questions and 
t he predicted answers to the set of trade-off questions for the par ti cu lar consumer,, determinin g 
^adjustment factor for use in adjusting the currency-normalized stored va lue UiM lsi^e^iye 
of the particular co ns umer's currency-normalized preference for the at least one attr ibute level; 
and 

adjusting the stored currency-normalized value that is reflective of the particular 
consumer's currency- n ormalized preference for the at leas t one attribute level as a function of the 
^nTiind adjustment factor and the a verage value of the particular sub-group's currency- 
normalized preference for the at le ast one attribute level 



32. (Original) A method according to Claim 3 1, further comprising: 
providing an offer based on the currency-normalized information. 



33. (Original) A method according to Claim 32, further comprising: 
providing the offer to the consumer. 
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34. (Withdrawn) A method, in a system to collect consumer preference information, for 
determining consumer trade-off questions based on a plurality of attribute levels, each of the 
plurality of attribute levels being associated with an attribute and a pan worth utility value, the 
method comprising; 

grouping the attribute levels into objects including two attribute levels, each of the two 
attribute levels of an object being. associated with different attributes; and 

grouping the objects into pairs including two objects, a first object of a pair including a 
first two attribute levels associated with two attributes and a second object of the pair including a 
second two attribute levels associated with the two attributes; and 

selecting, from the pairs, a plurality of pairs on which to base trade-off quest ions, 
wherein a first pair is more likely to be selected than a second pair if a sum of part worth utility 
values associated with each attribute level of the first pair is greater than a sum of part worth 
utility values associated with each attribute level of the second pair. 

35-39. (Canceled) 

39. (Currently amended) A medium storing processor-executable process steps, the 
process steps comprising: 

a step to store-pre ference in fo rmation r e garding store, for a plurality of consumers, [[the]] 
preference information relating related to atf-atte&trte different attributes of a - produc t; t ype of 
product, the stored preference information for an individual consumer including numerical 
values that are reflective of the individual consumer's preference for different attribute levels for 
t he attribute s of the tvpe of product and the plurality of consumers including a first consumer, a 
second consumer, and other consumers; 

a step to divide the plurality of consumers into multiple different sub-groups that in clude 
less than all of the plurality of consumers; 

a step to generate, based on the preference information stored for the first consumer, a 
first set of trade-off q ue stions for the first consumer that solicit answers from the fi rst consumer 
regarding choices between different attribute levels for attributes of the tvpe of product; 
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me to [[a]] the first 



a step to provide the first set of trade-off questions relaw 
consumer; 

a step to predict the first consumer's answers to the first set of trade-off questions; 
a step to receive answers to the first set of trade-off questions from the first consumer; 
a-step to detennin erfease d on the rec e iv e d t r a d e off -questio n a ns w e r s , pr e f erences 
krted wi th ■ th o c ons umer; 

itmn-a nsvvers bas edrdetegro in ed pr eferei ^e4Rfetmatien 




w-fr ad o o ff qu e s tion-a nsw e rs baoed det e rmined p refe rence infornmtien-t>f 



«*fer- 
a-stej»- 
of the e on 

the-eonst* 
preferene 

a step to select; from among the multiple sub-groups of consu m ers, a first sub j^rou&of 
consumers as a match for the first consumer, the selection of the first sub-group of con sumes 
bei ng based on p reference information for the first user and preference in formation for 
constituent members of the first sub-group of con sumers; 

a step to calculate, for at leas t on e attribute level of a particular attribute of the type of 
product, an a verage value of the first sub-group's preference fo r t he at least o ne attribute level 
based on the stored values that are reflective of the first sub-group's constituent membe rs;, 
p references for the at least one attribute level; 

a step to determine, based on the first consumer's received answers to the first set of 
trade-off q uestions and the predicted answers to the first set of trade-o ff ques tions for the jrrst 
consumer, a first adjustment factor for use in adjusting the stored value that i s r eflective of the 
first consu m er's preference for the at least one attribute level ; 

a step to adjust the stored value that is reflective of the first consumer's preference jbLthg 
at least one a ttribute leve l as a function of the determined first adjustment factor and the avera ge 
value of the first sub-group's preference for the at least one attri bute level; 

a step t o provide the second set of trade-off q uestions to the second consum er; 

aste p to predict the se cond consumer's answers to the second set of trade-off ques tions: 

recej yjng answers to the second set of trade-off questions from th e sec ond consu mer; 
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a step to select, from among the multiple sub-groups of consumers, a sec ond sub-group of 
consumers as a match for the second consumer, the selection of the second sub-gr oup of 
consumers being based on preference informati on for the second user and preference inform ation 
for constituent members of the second sub-group of consumers; 

a step to calculate, for the at least one attri bute level an average val ue of the se cond sub- 
group's preference for the at least one attribute level based on the stored values that are reflective 
of the secon d sub- group's constituent members* preferences for the at least one attribute leve l; 

a step to determine, based on the second consumer's received answers to the second set 
of trade-off questions and the predicted answers to the second se t of trade-off ques tions for the 
second consumer, a second adjustment factor for use in adjusting the stored value that is 
reflective of the second cons u mer's preference for the at least one attribute level, wherein a 

f consumers the second adjustment factor is different than a-seeen4 degr e e to wh ich 
^>^as w er s - based -^6temi n e d pref erence in form a tioB-a&sociated wiib -a 
seco n d co nsum e r -is- mixed with pr e ferenc e informa tio n of a se cond pl u rality of c onsumer tine 
first adjustment factor; and 

a step to adjust the stored value that is reflective of the second consumer's preference for 
the at least one att r ibute level as a function of the determined second adjustment factor and the 
average value of the second sub-group's preference for the at least one attribute level. 




40. (Currently amended) A medium according to Claim 39, wherein the preference 
information associate d with- the con s u mer a nd th e prefe re nc e informati e^as5eeiated-wt)}4^ for 
the plurality of ether consumers comprise normalized part worth values. 



41 . (Currently amended) A medium according to Claim 40, wherein the preference 
information asseewted^¥*th4h» conpumer and the prefer e nc e i nformatio n assoe^ for 
the plurality of ether consumers comprise currency-normalized part worth values. 
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42. (Current ly amended) A medium according to Claim 39, the process -steps- .far-thef 
eeffl p.rising:.a . wherein the step to select the plurality first sub-group of consumers from a gro up 
i ncludes a step to select the first sub-group of past consumers based on attribute levels identified 
as unacceptable by each eeftSffmer-e f t h e group o f past of the constituent members of the first 
sub-group of consumers. 



43. (Currently amended) A medium according to Claim 42, wherein the seteeted 
ptoatity constituent m e mbers of the first sub-group of consumers afe-R*emke rs o f the gro ap-of 
pa s t co ns umers who identified similar attribute levels as unacceptable. 

44. (Currently amended) A medium according to Claim 39, the- process s t e ps fu fther 
eemprktftgr-a the step to select the piumHty first sub-group of consumers frem-^rettp includes a 
step to select the first sub-group of past consumers based on part worth values associated with 
each eeRWffla ^ e g4i ie gr o up o f-past of the constituent members of the first sub-group of 
consumers. 



45. (Currently amended) A medium according to Claim 44, wherein the selected 
plttfalrty constituent members of the first sub-grou p of consumers are-rae mb e r s o f-the-g roup of 
p a st consumers who are associated with similar preference information. 



46. (Canceled) 



47. (Currently amended) A medium according to Claim 46, wherein the step to 
detefroine-eensttmef^^ divide the plurality of consumers into sub -grojips 

includes a step to assign past consumers to subgro ups sub-groups based on attribute levels that: 
the past consumers indicated as unacceptable. 



48. (Currently amended) A medium according to Claim 46, wherein the step to 
de t e rmine co nswtteKukgr oups comp fisesr divide the plurality of consumers into sub-g roups 
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includes a step to assign past consumers to subgro ups sub-groups based on part worth values 
associated with the past consumers. 



49-50. (Canceled) 



51 . (Original) A medium according to Claim 39, the process steps further comprising: 
a step to determine an offer to sell a product based on the mixed preference information. 

52. (Original) A medium according to Claim 5 1, the process steps further comprising: 
a step to provide the offer to the consumer. 

53. (Currently amended) A medium according to Claim 39, wherein the first plurali ty 
sub-group of consumers is identical to the second piwattty sub-group of consumers, 

54. (Currently amended) A medium according to Claim 39 ? wherein the first pkwaJ+ty 
sub-group of consumers does not include any consumers belonging to the second plwaWt-y sub- 
group of consumers. 

55. (Currently amended) A medium according to Claim 39, wherein one or more of the 
c onstituent mem b ers of the first pteaifty sub-group of consumers belong to the second plwality 
sub-group of consumers. 

56. (Canceled) 

57. (Original) A medium according to Claim 39, wherein the plurality of consumers 
comprises a predetermined number of past consumers for whom preference information is 
stored. 
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58; (Previously presented) A medium according to Claim 57, wherein the predetermined 
number of past consumers are determined based on a time at which preference information 
associated with each of the predetermined number of consumers was collected. 

59. (Original) A medium according to Claim 39, wherein the plurality of consumers 
comprises all past consumers for whom preference information was collected during a particular 
time period. 



60. (Currently amended) A medium storing processor-executable process steps, the 
process steps comprising: 

a step to store- pr e ference info rmation store , for a plurality of consumers, [[the]] 
preference information r e latin g r elated to an-attribtrie di fferent attributes of a pr o duct; type of 
product, the stored preference information for an individual consumer includin g numerical 
values that are reflective of the individ u al consumer's preference for di fferent attribute levels f or 
the attributes of the type of product, and t he plurality of consumers including a particular 
consumer and other consumers; 

dividing the plurality of consumers into multiple different sub-groups th a t include les s 
than all of the plural ity of consumers; 

based on the preference information stored for the particular consum er, generating a set 
of trade-o ff questions for the particular consumer that solicit answers fro m the particular 
c onsumer regarding choices between different attribute leve l s for attributes of th e type of 
product; 

a step to provide the set of trade-off questions relat ing to the attrib ute to [[a]] the 
p articular consumer; 

a step to predict the particular consumer's answers to the set of trade-off questions; 
a step to receive answers to the set of trade-off questions from the particular consumer; 

iftfemmtieft-asseeia tcd with th e-eonsrUffiet- 

a^ep-to-vaMate-the-pro f e r o no o inform a tion det e rm ined bas e d up o n - fe e- an s wers to th e 
tra d e- o f f qu e st i ons; a nd 
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a-step-ta-ffli x . the preferenc e informat i on determ i n e d b ase d upon the answers to the trad e 

a step to select, from among the mul t ip l e sub-groups of consumers, a particular sub-g roup 
of cons umers as a match for the particular consumer, the selection of the particular s ub-group of 
consumers being based on preference information for the particular user and preference 
information for constituent members of the particular sub-group of consumers; 

a step to calculate, for at least one attribute level of a particular attribute of the tvpe of 
product, an avera g e value of the particular sub-group's preference for the at least one attribute 
level ba sed on the stored values that are reflective of the particular sub-group's con stituent 
members' preferences for the at least one attribute level; 

based on t he particular consumer's received answers to the set of trade-off que stions and 
the predicted answers to the set of trade-off questions for the particu l ar consumer, determining 
an adjustment factor for use in adjusting the stored value that is reflect ive of t he particular 
consum er's preference for the at least on e attribute level; and 

adjusting the stored value that is reflective of th e particular consumer's preference for the 
at l east one attribute level as a function of the determined adjustment factor and t he average 
value of the particular sub-group's preference for the at le ast one attribute level. 

61-64. (Canceled) 

65, (Currently amended) A medium according to Claim 60, t h e pr ocess-steps-ferth^ 

wherein the step to select the ph-rea&y particular sub-group of consumers fre.m-a 
gfftup includes a step of selecting the particular sub-group of consumers based on attribute levels 
indicated as unacceptable by eacli co ns u m er - of th e group o f past constitu ent me mber of th e 
p articular sub-grou p of consumers. 

66. (Currently amended) A medium according to Claim 65, wherein the se lected 
ptara&y const ituent m e mbers of the particular sub-group of consumers are m e mber s o &he 
^Htp-^^l^^t-^ensum identified similar attribute levels as unacceptable. 
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67. (Currently amended) A medium according to Claim 60, #^mee&^^e}>s4tt?*eF 
eeffifmsrog- a wherein the step to select the plurality particular sub-group of consumers frera-a 
grettp includes a step of selecting the particular sub-group of past consumers based on part worth 
values associated with each eonsimer-ef4h e group of p ast of the const ituent membe rs of the 
particu la r s ub-group of consumers. 

68. (Currently amended) A medium according to Claim 67, wherein the s e lected 
plurality con stit ue nt members of the particular sub-group of consumers are mem bers-efohe 
group of pas^eensttmefs-whe are associated with similar part worth values. 

69. (Currently amended) A medium storing processor-executable process steps to 
produce consumer preference information, the process steps comprising: 

a ste p to receive, for a plurality of consumers, preference information related to different 
attributes of a product, the received preference information for an indication consumer inclu ding 
numerical values that are reflective of the individual cons umer 's preference for dif fe rent attribute 
level s for the attributes of the type of product, and the plurality of consum ers including a 
particular consumer and other consumers; 

a ste p to currency-norm al ize the received preference information for the plurality of 
consume rs; 

a step to store the currency-normalized preference information for [[a]] the plurality of 

a step to di vide the plura lit y of consumers into multiple different sub-groups that include 
less than all of the plurality of consumers; 

a step to generate, based on the currency-normalized preference inform at ion stored for 
the particular consumer, a se t of trade-off questions for the particular consumer that solicit 
answers from the particular consumer regarding choices between diffe re nt attribute levels fo r 
attributes of the type of p r oduct; 

a step to provide the se t of trade-off questions rela t ing to 4he attribute to [[a] ] the 
par ticula r consumer: 
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a step to predict the particular consumer's answers to die set of trade-off que stions; 
a step to receive answers to the set of trade-off q uestions from the particular consumer; 
a~step4o-detemfflo , bas e d on th e rec eiv e d trade off qu estion answers, con s u mer 





ked trade-eff* 
refe 



a st e p to cu rrene-y-neym 
prefereBee-inferm ation; and 

a-step-4o-mixv using ar€onqwtifl & , 

the pi ura& y - o f co n s um ers , 

a step to selec t, fro m among the multiple sub-groups of consumers, a particular sub -group 
of consumers as a match for the particular consumer, the selection of the particular sub-group of 
co nsumers bein g based on currenc y -normalized preference information for the particular user 
and currency-normalized preference information for constituent members of th e particular sub- 
group of consumers; 

a step to calculate, for at least one attribute level of a particular attribute of the type of 
product, an average value of the particular sub-group's currency-normalized prefe r ence for the a t 
least one attribute level based on the stored currency-normalized values that are ref l ecti ve of the 
particular sub-group's constituent members' currency-normalized preferences for the at least on e 
attribute level; 

a step to determine, based on the particular consumer's received answer s t o the set of 
tr ade-off questions and the predicted answers to the set of trade-off questions for the particular 
consumer, an adjustment factor for use in adjusting the currency-normalized stored valu e that is 
reflective of the particular consumer's currency-normalized preference for the at lea st one 
att ribute level; and 

a step to adjust the stored currency-normalized valu e that is reflective of the particular 
con sumer's currency-normal ized preference for the at least one attribute level as a func ti on of the 
determine d adjustment factor and the currency-normalized value of the partic ul ar sub-grou p's 
currency-normalized preferen c e for the at least one attribute level. 



70. (Original) A medium according to Claim 69, the process steps further comprising: 
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a step to provide an offer based on the currency-normalized information. 



71. (Original) A medium according to Claim 70, the process steps further comprising: 
a step to provide the offer to the consumer. 



72-77. (Canceled) 



